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Agenda

Introduction to sustainability

Global and European trends in non-financial reporting

Sustainability risks and opportunities
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1. Why is sustainability important?

Enhanced reputation and 

brand image

Benefits

New revenue streams –

products, services and 

markets

Better supply chain 

management

Improved operational 

efficiency and cost reduction

Robust risk management 

framework

Risks

Regulatory compliance

Pressure from Stakeholders 

(e.g. NGOs)

Sustainability conscious 

Investors and shareholders

Sustainability Issues

(Triple Bottom line)

Environment

Social

Economic

Way Forward

A sustainable business strategy

Based on Source: Leveraging value – Corporate response to sustainability challenge – EY-FICCI study

Sustainability Strategy

Structured Approach
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Number of Countries to commit to world’s 1st ever Climate Change Agreement

2015 >200 At the Global Climate Change Conference in Paris (‘COP 21’) in

December 2015, 195 countries committed to urgently work to

fight Climate Change and greatly reduce their GHG Emissions.

Though many details are yet to be agreed, as a long-term signal to

business and investors as to the importance of climate change and

sustainability to business this is exceptionally important.

Number of Companies publishing Sustainability Reports

1992 26 Companies in the world that published Sustainability Reports in 

the year.2014 c. 12,000

Global Context: a growing global trend
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► In 1992, the number of corporate responsibility reports worldwide were 26*

► By the end of 2014, c. 12,000 companies had reported*

*CorporateRegister.com

► In a recent survey, 

nearly 75% of 

companies use GRI 

guidelines for reporting.

-- Survey 

Report: Six trends in corporate 

responsibility
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Sustainability Reporting at Global Level

Sustainability Reporting: a growing trend
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Global Context: Investor Demand

United Nations Principles for  

Responsible Investment (UN PRI) 

1,380 + Signatories to UN PRI

USD 59

Trillion

Capital Managed by 

UNPRI signatories

Sustainability Indices  

Dow Jones 

Sustainability Index 

(DJSI), FTSE4Good

Financial quantification of 

sustainability strategy, opportunities, 

risks and costs for investors

Istanbul Stock

Exchange 

Sustainability Index

(ISESI)

In 2014, Borsa Istanbul launched first 

Sustainability Index for BIST 30 

Companies, which was extended to 

BIST 50 companies in 2015.

Carbon Disclosure Project (CDP)

800 +
Number of Institutional Investors on whose behalf CDP 

operates

USD 95 Trillion

6000 +

Assets under management by such institutional investors

Number of companies that measure and report on greenhouse 

gas emissions, sustainability goals and strategies to CDP

Growing awareness 

among the investors 

community regarding 

sustainability
The $236 billion California Public 

Employees’ Retirement System 

(CalPERS) announced it would 

be fully integrating ESG factors 

into all of its investment 

decisions

In 2009, Bloomberg launched a 

service that provides publicly 

available ESG data on 3600 

companies for clients hooked up 

to its 250,000 data terminals
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Global Context: Investor Demand

CDP Global 2014 Report: Key Findings:

Note: These 822 investors represent more than a third of the world’s 

invested capital.

‘Norges Bank Pension Fund

assets worth $860 billion

requires strategies for climate 

change risk mitigation and 

water management, 

divested from both timber 

and palm oil companies that 

did not meet their standards.’

Source: CDP Global 2014
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Global Context: International Donor Funding

http://www.theguardian.com/environment/2016/apr/07/world-bank-investments-climate-change-environment

April, 2016

http://ec.europa.eu/clima/policies/budget/index_en.htm
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Global Context: Opportunities: Philips Group

► 2014: Green product sales: € 11.1 billion (52%).

► Green product sales increasing and other product sales

decreasing in comparison to previous years. 

► 55% of energy usage coming from renewable sources.

Reference: http://www.2014.annualreport.philips.com/#!/performance-highlights/
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Global Context: Opportunities: Marks & Spencer

Sustainability Income: 

► ‘Net Plan A Benefit’: 2014/15: £160m

► M&S products with a Plan A quality 64%

Sustainability Cost Savings since base-year (2006/07):

► UK and RoI energy efficiency for buildings: +36% 

► Fuel efficiency of food delivery fleets + 33% 

► Water efficiency +25%
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Global Context: Risks

► Share price down 50% due to child labour scandal.

► Major bottling plant in India shut due to water issues.

► Largest accidental oil spill in history cost BP $42.2 bn.
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Global Context: Risks
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Sustainability Reporting: introducing GRI G4
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Sustainability Reporting: introducing GRI G4

Report Quality

Balance Clarity Accuracy Reliability Comparability

Discusses both 

achievements, 

challenges, 

under 

performance

Define report 

scope, 

boundary

Glossary and

Diagrams

Inclusion of 

assumptions such 

as conversion 

factors, running 

hours of the plant, 

etc.

Identify scope 

and extent of 

external 

assurance

Calculations are 

accessible

Past 

performance, 

comparison 

with peers

Timeliness

Publishing of 

the report in a 

timely manner 

Materiality
Stakeholder 

inclusiveness
Completeness

Sustainability 

Context 

• All identified 

indicators addressed 

and belongs to 

Economic 

Environment and 

Social dimensions; 

data from all sites 

covered etc.

• Describing the 

sustainability context 

of the organization, 

its strategy, 

challenges and path 

forward

Materiality
Stakeholder 

inclusiveness

• Stakeholder 

identification and 

dialogue 

• Outcome of 

engagement process 

and on addressing 

the sustainability 

issues raised 

• In depth discussion 

on key issues 

• Issues selected are 

an outcome of 

stakeholder concern 

and organizational 

effectiveness 

Report ContentGRI Report Principles
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Sustainability Reporting: Other Examples
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Sustainability Reporting: IR

International Reporting (<IR>) Components of S&P 500 market value

Source: Ocean Tomo LLC

► There is a growing gap between market capitalization and book value. 

► Investors know there is a “hidden value” not fully recognized in financial statements, that is, 

to a great extent, attributable to intangible assets.
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IR Example: The business model
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What is the EU Directive on Non-Financial Reporting?

The European Commission adopted a directive for enhancing the 

transparency of certain large companies on non-financial matters.

Companies concerned will need to disclose information on policies, 

risks and results as regards environmental matters, social and 

employee-related aspects, respect for human rights, anti-corruption 

and bribery issues, and diversity.

The European Member States were given couple of years to transpose 

the EU Directive into national legislation from 2014. 

Expected Time-line: to come into force in 2017.

Expected number of impacted EU companies: 15,500.
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What to report? 

► Focus on materiality: 

► Concise information which is necessary for understanding a 

company’s development, performance or position rather than a 

fully-fledged and detailed "sustainability" report. 

► Disclosures may be provided at group level, rather than by each 

individual company within a group.

► ‘Report or explain’:

► If reporting in a specific area is not relevant for a company, it would 

not be obliged to report but only to explain why this is the case.
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How should you report?

How should you report? 

The non-financial statement must 

be part of the management report. 

► A separate report will also 

suffice provided it is available on 

or no later than six months after 

the balance sheet date. 

Recommendation to use 

international or national standards, 

e.g. 

► Global Compact 

► OECD guidelines 

► ISO 26000 

► Global Reporting Initiative

► Overlap with Integrated 

Reporting
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Who does the Directive apply to?

Companies with

► An average number of employees 

exceeding 500 during the financial 

year, 

► And exceeding either a balance sheet 

total of EUR 20 million or a net turnover 

of EUR 40 million

Exemption: subsidiaries may be 

consolidated in annual report of parent 

company. The consolidated annual report 

should fulfil the requirements of the EU 

directive. 

It is expected that it is also appropriate for 

organizations that fall outside these 

criteria to comply with the Directive.



Thank you!
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EY is a global leader in assurance, tax, transaction 

and advisory services. The insights and quality 

services we deliver help build trust and confidence in 

the capital markets and in economies the world over. 

We develop outstanding leaders who team to deliver 

on our promises to all of our stakeholders. In so 

doing, we play a critical role in building a better 

working world for our people, for our clients and for 

our communities.

EY refers to the global organization and may refer to 
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Global Limited, each of which is a separate legal 
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limited by guarantee, does not provide services to 

clients. 
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